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OUR CORE

From marketing communication to public relations
to branding, and everything in-between. We're the
high-powered marketing fuel that takes your
business further and higher. To exactly where it
needs to be - among the stars!

OUR VALUES

( Creativity } (Vqlue Creation} ( Excellence }

OUR BEHAVIORS

[ Respect J [ Care J [ Perform J




e Our Presence —

An Omani Agency with International Footprint



Oour
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VISIT OMAN
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Oman Investment Bank

Our client list is as diverse as it is
exciting. We create impact,
delivering campaigns that connect, C C J B

engage, and keep our clients ahead _ m
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of the curve.




Oour
Partners

Creative Change Management Events

0F396

Web Software development & Media Monitoring

In our professional hands, marketing
communication is the force-

multiplier that delivers real-world —
success for your brand and

organization.

Translation
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Oour
Clients

Our client list is as diverse as it is
exciting. We create impact,
delivering campaigns that connect,
engage, and keep our clients ahead
of the curve.




e OurTeam —




Ahmed Al Hadhrami

Marca's Founder Anmed Al Hadhrami is a corporate communications, media, marketing and
change management expert with extensive experience in delivering integrated solutions
within the Oil & Gas sector, and within a numiber of major multi-national companies. Ahmed is
leading Marca on its mission to build better brands, better organizations, and a better worlad.

Years of
Experience

Sina

As Marca’s Creative Director & Core
of Design Team, Sina employs his
expertise to conceptualize and craft
visually compelling stories that
deeply resonate with any target
audience.

Years of
Experience

Aysha

Aysha Almazidi is a marketing,
communications with extensive
experience as a project manager and
campaign lead. By leveraging
excellent and effective
communication, and through proven
problem solving and analyftical skills,
she’s ready to deliver exceptional
outcomes for any campaign!

1 Years of
Experience
Paul

As a copywriter, writer and editor,
Paul has multiple years’ experience
creating compelling content for
agencies both in Oman, and abroad.
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Ammar

Creative Director

Zain

Project Manager

Sr. Graphic Designer

Jad

Int. Creative Director

Salma

Marketing & Commiunication Specialist
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Soori

Ui/Ux Designer

Katya

Brand Strategist

Suad

Content Writer

M.Hussain

Motion Designer




e Our Works —
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Dar . .
al Obaidan
The Collection

Al Obeidani is a distinguished heritage brand
deeply rooted in tradition, seeking to solidify its
position in the high-end luxury market. Their
request was to elevate their established legacy
into a modern, premium "House of Design.”

They needed a sophisticated, exclusive identity
that commmunicated prestige and created a
seamless, high-quality experience across their
visual branding, physical retail spaces, and
digital presence.

Brand Guideline




Colours

Colours

Visual Identity

- Logo

- Typography
- Colors

- Pattern

Primary Colours

Khanjar Bronze
#302010

Gulf Midnight
H1B221A

Brand Guidelines

Auburn Leather
#391716

Saddle Amber
#7B361F
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For OMASCO — Oman Marketing and Services
Company LLC — our team is behind the wheel
for their latest Honda Cars and Honda Bikes
social media marketing campaigns. Focusing
on Honda Oman’s popular car and bike models,
we're putting together the marketing visuals
and messaging designed to make a powerful
and positive impact on existing and new Honda
customers across Oman. Honda is a super-
exciting brand, and we're thrilled to be involved!

Social Media Campaign Management

Creative Support



Honda | Social Media

How we move you.
CREATE » TRANSCEND, AUGMENT

The Power of Dreams ‘
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Honda | Social Media | AC Summer Campaign



Honda | Social Media | AC Summer Campaign



Honda | Social Media



For OMASCO's prestigious Volvo Cars retail and
after-sales service, Marca’s mission is to
showcase on social media how a Volvo
purchase in Oman means the confidence of
acquiring a vehicle globally recognized for its
Scandinavian design, its sophisticated luxury,
and its advanced safety and driving
technology, along with the manufacturer’s
orioritization of the planet (as much as it has
always prioritized people).

Social Media Management X Creative Support




Volvo | Social Media

Your singer,
always beside you

High-quality Volvo speakers. Nothing else compares.




Volvo | Social Media

From
OMR

Volvo Car - Wattayah | OMASCO

Offer Valid From 14t Dec to 315t Dec 2025 T&C Apply




Volvo | Social Media



Marca partnered with Oman Investment Bank to Investors Globally
design and develop their brand-new English .

and Arabic website, along with various social

media/public relations projects. Our key focus

for OIB was to build trust and credibility within o ey IS
short time frame. The solution? Marca g e
developed an initial “soft-launch” landing page o

to coincide with the bank’'s launch in 2024,
followed by a fully-fledged site at a later stage.

Website Development PR Support
UI/UX Design ;




Oman Investment Bank | Website Content, Design, Development



Oman Investment Bank | Website Content, Design, Development



For Visit Oman — the online travel booking
gateway that connects the world to “Unlimited
Discovery in Oman” — Marca'’s team were
thrilled to have the opportunity to create the
gateway’s official Trade Partner Handbook.
Combining visual creativity with impactful
storytelling, Marca created an unforgettable
invitation for the world to discover the beauty
and riches of the country.

Trade Partner Handbook PR / Press Releases




VIS
oM

About Visit Oman
Visa Information
Meet & Greet Servic
Airport Lounges
Transfers
Excursions

Tours

Useful Information

Contact Us
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EVERYTHING OMAN HAS TO OFFER,
READY TO BE EXPLORED WITH VISIT OMAN

Partner with Visit Oman to unlock the
limitless potential of ©man for your clients!

https://booking.visitoman.om

VISIT OMAN




Visit Oman | Trade Partner Handbook




Launched by the MoHT in collaboration with
OMRAN and Experience Oman, the Live the Vibe
social media/influencer campaign was
designed to create a positive buzz around
domestic tourism in Oman. Together with the
Live the Vibe team, Marca led the way in
bringing to life the unique experiences that
make Oman a vibrant and captivating travel
and tourism destination for our local population.

Social Media Management
Influencer Management Creative Support



Live the Vibe | Social Media & Influencer Management




Live the Vibe | Social Media & Influencer Management

experience
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Vibes

livethevibe.on




Live the Vibe | Social Media & Influencer Management
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Marca's team conceptualized and designed the
Oman Airports marketing department’s new
Brand Guideline in 2023, which made extensive
use of a “visual first” approach to visually bring
to life technical ideas. We also continue to
compile Oman Airports” Annual Reports, along
with a number of editorial and public relations
projects. We're thrilled to contribute to Oman
Airports’ vision to develop “Gateways to Beauty
& Opportunity” in the Sultanate.

Brand Guideline Annual Reports

Editorial & Public Relations

Oman Airports
. Brand Guideline




Oman Airports | Annual Reports



Oman Airports | Annual Reports
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Oman Airports | Annual Reports



Oman Airports | Brand Guideline



For Madayn — Oman’s Public Establishment for
Industrial Estates — Marca'’s latest work involves
the design and development of the company’s
new website for 2025, The site features rich UX/
Ul integration across a vast array of information
critical to Madayn'’s success. Our team also
designed Madayn’s 2023 Annual Report; and we
created the design and content for a series of
e-Magazines highlighting the establishment’s
ongoing industrial city growth.

Website Design, Development & Content
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Madayn | Website Design, Development, Content

= iz

Attracting foreign investment

Attract foreign investment into the Sultanate, while localizing national
capital.

| _JONONCRON®,




Madayn | Website Design, Development, Content
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In Decemlber 2024, Nazdaher's “Oman Nation
Brand” visual identity voting campaign formed
the first of many public engagement initiatives
for the Sultanate’s ongoing nation branding
strategy. For this landmark campaign, Marca
was asked to develop a comprehensive social
media strategy. The campaign was a
remarkable success, with over 62,500 citizens
and residents from all over Oman casting their
votes!

Social Media Management

PR Support






Oman Nation Brand | Social Media Management & PR
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Oman Nation Brand | Social Media Management & PR






Oman Nation Brand | Multi-language Translation



Oman Nation Brand | Website Development



Oman Nation Brand | Social Media Management & PR

Vote now and take part in choosing
Oman's promotional'brand

"
:www.omanbrand.om
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omanbrand _om




Oman Nation Brand | Social Media Management & PR
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Oman Nation Brand | Social Media Management & PR




For the prestigious Saudi luxury goods brand
Deraah, Marca’s team was on hand to
collaborate on their “Essence of Elegance”
campaign, which celebrated the art of
perfumery through immersive storytelling and
captivating visuals. Our team delivered a range
of marketing and branding collateral — which
Deraah was delighted to share with their online
audience.

Marketing & Branding Collateral

Creative Concepts



a_cjO
DERAAH

SRl dbalae RN

Sucglgl 1 )

auAlall dbalho Bl

saiiglgl 1 |

anln Jgo jiyla 1
Jgoailpaidn 2
\_‘.djj.ln o Jgo paluwll _3!

Q

olec Jgo |

Pl G bawe P
“Jgo jguialll P
bawso-cunll &

sl pgall ggw 0

wle gl gilen 1

% | Jgo - i i glo 2

algllg Jolsll 3 )

Deraah | Marketing & Branding



Deraah | Marketing & Branding
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Buy and get half of your bill for FREE!

S ERARH Buy and get your half your bill as a free

Since 1976
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For Bima, Oman’s award-winning online
insurance portal, Marca was given the
opportunity to design the company’s first-ever
billboard campaign. The client’s brief was to
create a buzz with a humorous and disruptive
message. Our creative team designed ad series
of billboard concepts showcasing an Omani
man confronting an Arabian Leopard. Despite
the danger of situation, the Bima insurance
mobile app was there to save the day!

Billooard Marketing Creative Concepts




Bima Insurance | Billboard Marketing

Despite the danger of
situation, the Bima
Insurance mobile app was
there to save the day!



For the Authority for Public Services Regulation’s
2022 Annual Report, Marca was tasked to
manage the content/design production and
publishing of the report. Our team also
integrated key chapters of the report into an
online web-page version with live, animated
charts that could be easily read, understood,
and shared.

Annual Report Content X Web Integration

Annual Report Design & Development
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SYNERGY, SUSTAINABILITY AND EMPOWERMENT;
THE PROSPERITY OF TOMORROW

APSR | Annual Report Content & Design



APSR | Annual Report Content & Design
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Ministry of Culture, Sports and Youth

We partnered with MCSY to amplify their
programmes through strategic social media
marketing, seamless Arabic—English translation,
and various rebranding activities. The result was
a clear and unified voice that strengthened
engagement across platforms, while aligning
the Ministry’s services with the expectations and
aspirations of its cultural, sports, and youth
communities.

Social Media Marketing X Rebranding & Renaming
Arabic [ English Translation










Madayn | Annual Report 2023
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Thank you!

Contact Us: Let's Meet!
connect@marca.om
(+968) 9176 7770



mailto:connect@marca-om.com



