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Here is marca

Where reality meets
Creativity




ABOUT
OUR AGENCY

From marketing communication to
public relations to branding, and
everything in-between. We're the
high-powered marketing fuel that
takes your business further and
higher. To exactly where it needs to
be - among the stars!
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Marca
Culture

Our core values are the
foundations on which our
company is built. These define
what is important, and how we
conduct business. Our daily
commitment to these core values
make our agency and our
employees stand out from the
ordinary.

Our values

Creativity

Our behaviors

Respect

Value Creation

Care

Excellence

Perform
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our
Partnhers

In our professional hands,
marketing communication is
the force-multiplier that
delivers real-world success for
your brand and organization.

Creative
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Web & Software
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Change Management
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Events
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+6 Years of
Experience

Sina

As Marca’s Creative Director,
Sina employs his expertise to
conceptualize and craft visually
compelling stories that deeply
resonate with any target
audience.

Ahmed Al Hadhrami

+6 Years of
Experience

Aysha

Aysha Almazidi is a
marketing, communications,
and IT expert with strong
project management skills,
known for delivering
impactful campaigns through
clear communication and
problem-solving.

Marca’s Founder Ahmed Al Hadhrami is a corporate communications,
media, marketing and change management expert with extensive
experience in delivering integrated solutions within the Oil & Gas sector,
and within a number of major multi-national companies. Ahmed is leading
Marca on its mission to build better brands, better organizations, and a
better world.

+15 Years of
Experience

Paul

As a copywriter, writer and
editor, Paul has multiple years’
experience creating compelling
content for agencies both in
Oman, and abroad.
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Sweetsell

Media Relation Specialist

K,

Abha

Media Specialist & Content writer

P

Nassra

Finaliser

Ammar

Creative director

e
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Ui/Ux Designer

Ahmed

Graphic Designer
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M;Hussain

Motion Designer
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HONDA

The Powver of Dreams

For OMASCO — Oman Marketing and Services Company LLC — our team got
behind the wheel for their latest Honda social media marketing drive. Focusing
on the popular Honda Accord 1.5 and Honda HR-V, we put together the
marketing visuals and messaging designed to make a powerful and positive
impact on both existing and potential Honda customers across Oman
(especially during the Ramadan and Eid periods in 2025).



marcda

How we move you. How we move you. How we move you.

The Power of Dreams CREATE » TRANSCEND, AUGMENT The Power of Dreams CREATE » TRANSCEND, AUGMENT The Power of Dreams CREATE » TRANSCEND, AUGMENT

Accord HR-V QR odyssey

: T 3
wonll ge cLoJLD ] oyl ge a‘mLcD i)l With Honda’s Cost-Savin
- 1ad Performance And Reliziili
You Won't Be Fasting

-

5 i £ 10,150 (o lzhil

£111,799 o Izl olos Wlgiw 6 Starting from OMR 16,690
3 uln.o Cilgiw § lilao asgall S - 6 year warranty

> “_ lilao ‘u-‘-;nl{ s ailao ailo yioglt wall 40 - -~ Free registration

ailao @lo jiogls wall 40 Free 40K service

ol X
| §thi 2025 Jupl 15 I plps 23 go pynll spun plinlllg bopill Gihi 2026 Jipl 16 |u.|‘, 23 50 pyall 3 y Offer Is valid from 23 February to 15™ April 2025, Terms & Conditions apj
| | ©
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VOLVO

For OMASCO'’s flagship Volvo brand, Marca’s mission was to showcase on social
media how the Volvo Oman service team is standing by to deliver more of the
luxury, safety and performance that Volvo owners in Oman have learned to
appreciate. Central to the campaign was a call to action for owners to have their
older Volvo model fitted with a complimentary 2025 software upgrade.
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Living in the past?

Give your Volvo the latest 2025 software upgrade,
for just OMR 1

Book today!
VOLYVO

The offer is valid from 7th March to 30th May 2025. Terms & conditions apply

Living in the past?

Give your Volvo the latest 2025 software upgrade,
for just OMR 1

Book today!
VOLYVO

The offer is valid from 7th March to 30th May 2025. Terms & conditions apply
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In December 2024, Nazdaher’s Oman Nation brand visual identity voting campaign
formed the first of many public engagement initiatives planned for the Sultanate’s
ongoing nation branding strategy. For the campaign, Marca developed a comprehensive
social media strategy. We were also on hand to create the visual content and
messaging to accompany daily posting requirements, along with press releases and
other marketing/communication collateral. The campaign was a remarkable success,

with over 62,500 Omani citizens and residents from all over the country casting their
votes.



#MyOmanMyStory

Cast your vote to select Oman Nation Brand Visual |dentity

Voting opens 26 - 29 December 2024

#VoteNow
it

[=]
@000

omanbrand_om
www.omanbrand.om
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www.omanbrand.om
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omanbrand_om

Every voice counts toward defining our
story for the world

i Vote Now J

www.omanbrand.om

0000

omanbrand_om
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Professional dashboard
2.4M views in the last 30 days.

|
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#MyOmanMyStory

Cast your vote to select
Oman Nation Brand Visual Identity

Voting opens
26 - 29 December 2024

MyOmanMyStory

t your vote to select
. an Nation Brand Visual Identity

www.omanbrand.om

7 oiing opens
26 - 29 December 2024

#MyOmanMyStory

Cast your vote to select
Oman Nation Brand Visual Identity

Voting opens
26 - 29 December 2024

1anbrand.om

-

¥
5
e

www.omanbrand.om 3
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What is the campaign?

The Sultanate’s country-wide Oman
Promotional Visual Identity. Voting
Campaign is dedicated to selecting a visual
identity for the long-term nation brand
strategy aimed at showcasing Oman’s
inspiring story to the world.

Voting for Oman's Promotional Brand ~

Visit

Why this campaign?

After 12 months of extensive research,
the campaign aims to enhance Oman's
promotional positioning through a
brand inspired by diverse and innovative
Omani design elements.

s, The winning identity will
Select your preferred logo from be announced

the available options

[ The winning logo will become

v

Click on “Vote" '

Mechanism

omanbrand_om
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Marca was proud to collaborate with Dera’a on their latest “Essence of Elegance”
campaign, celebrating the art of perfumery through immersive storytelling and
captivating visuals. Showcasing the brand’s exceptional craftsmanship and
luxurious fragrances, the campaign highlighted Dera’a’s sophistication and
elegance. With extensive experience in the perfume industry and beyond, Marca
delivers innovative campaigns that elevate brands across diverse markets.
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VISIT OMAN

Marca was proud to collaborate with Visit Oman on their engaging Trade Partner
Handbook Project, designed to inspire and encourage travelers to explore Oman.
The flip book beautifully showcased Oman’s breathtaking landscapes, rich
cultural heritage, and unique experiences through stunning visuals and rich,
informative content. Combining creativity with impactful storytelling, Marca
brought Oman’s vibrant charm to life, creating an unforgettable invitation for the
world to discover this captivating destination.
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EVERYTHING OMAN HAS TO OFFER,
READY TO BE EXPLORED WITH VISIT OMAN

Qo

VISIT OMAN { POWERED BY o
- v Ui
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Marca was proud to collaborate with Visit Oman, in association with OMRAN and
Experience Oman, for their latest “Live the Vibe” project; an inspiring campaign
dedicated to enhancing tourism in Oman by showcasing its rich cultural
heritage and stunning natural landscapes. Through the power of storytelling and

engaging visuals, the campaign brings to life the unique experiences that make
Oman a vibrant and captivating destination.
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Vibe Oman
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12,853 likes

Live_the_vibe# Live the vibe of your life and be happy
we have special offers for you!
@instagram #oman #beautiful #funny #dailypost
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Oman Investment Bank
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Marca is currently in the process of developing and finalizing Oman
Investment Bank’s website presence in English and Arabic. Our team is also in
the process of developing and managing the bank’s social media campaign
for the 2024 year. (Our writers also compile Oman Investment Bank’s press

releases in Arabic/English).
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Who We Are? % R g w 4

Products & Services

Supporting corporations and investors
globally

Your partner for action, through insight and . ternational financial services
ELETAH
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Supporting corporations and
investors globally
Creating an international financial

Your partner for action, through
services hub in Oman

insight and analysis

About us Products and Services Contact us

Products and Services

‘ )

About us Contactus | ¥




o Yourinternational partner for - X
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Oman Investment Bank

Supporting

corporations
and investors
globally

An internationally aligned partner
in a competitive economy

v About us

‘ I
| Products and Services |
| |

About us

Contact ys Products and Services



4% marca

?‘ ulocdljlbh o
4

Oman Airports

Marca has had the privilege of working with Oman Airports Management
Company on a multiple range of projects. Most noteworthy, our team
conceptualized and designed the Oman Airports marketing department’s
brand new Brand Guideline in 2023. We also compiled their 2022 Annual Report,
and now continue to oversee Oman Airports’ many content writing and editorial
projects. Marca is proud to be contributing to Oman Airports’ vision to be the
nation’s “Gateways to Beauty & Opportunity”.
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Oman Airports Strategy

We have a proven track record of implementing su
which are holistic in nature, touct

5-year strategies
a series of operational aspects and inclusive of ¢

shareholders

od Strategy 2020, where W
2020.’ featwhichweachieved.
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Authority for Public Services Regulation

The Authority for Public Services Regulation is responsible for regulating the
electricity/water sector in the Sultanate. For their 2022 Annual Report, APSR
awarded Marca the contract to edit, write, design, and manage the production
of the report for both print/digital format. This comprehensive report marked
another milestone year for APSR, and Marca’s team, along with our strategic
service providers, also managed the integration of the report into an online live
web-page version with detailed graphic charts and tables.
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Cooperation with International and Regional Organizations 05 Field visits to the Governorates of the Sultanate of Oman

The Authority's Visits During 2022

ANNUAL
Report

(— (— SYNERGY, SUSTAINABILITY AND EMPOWERMENT;
00 THE PROSPERITY OF TOMORROW
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Bima aowul

Bima Insurance is Oman’s award-winning, and first-ever online insurance portal.
Marca were delighted to be given the opportunity to conceptualize, design and
manage the launch campaign for Bima's first-ever series of billboards installed
around Oman’s capital, Muscat. The campaign was successful in that the billboards
were viewed by countless people as they made their way across the city. Designed
as d somewhat humorous, somewhat disruptive advertising campaign, the
billboards really hit the mark!
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2024

creative concepts, graphic design
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data2cloud

For data2cloud — Oman’s leading cloud solutions provider — Marca wads on
hand to plan, create and manage the companies daily, weekly, and monthly
social media content. Much of our social media content focused on building
data2cloud’s brand awareness, and highlighting how data2cloud was playing
a prominent role in the nation of Oman’s digital transformation. We also
showcased how people across Oman could benefit from data2cloud’'s many
cloud-based solutions — to improve their careers, businesses, and lifestyle.
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VELOPMENT OMAN

ENERGY DEVI

Oman'’s energy resources dre the powerful key that unlocks opportunity: By
optimizing our nation’s energy assets, they're optimizing prosperity for the
people of Oman. With this in mind, Marca has been honored to contribute to
EDO’s various branding and marketing material projects. Marca was delighted
to assist EDO in their goal to “energize endless possibilities”.
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madayn
For Madayn — Oman'’s Public Establishment for Industrial Estates — Marca has
delivered a full portfolio of content creation and curation, thought leadership
interviews, creative concepts, graphic design and photography, and their 2023
annual report. Referring to our work, Madayn has stated that, “Marca’s attention
to detail, professionalism, creativity — and their ability to deliver a product that

we are proud to showcase to our investors and stakeholders, as well as internally
within our organization, makes them a joy to work with.”
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Marca is proud to have a long-standing relationship with Oman
Broadband, and for delivering their marketing department a number of
branding, marketing communications, and social media projects on an
ongoing basis. Our team created their latest brand guideline for use across
the company verticals; we have delivered on a large number of ad-hoc
branding projects; and we continue to provide social media content and
designs that bring the Oman Broadband to life in their target audience
across the Sultanate.
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Oo0orecoo

Marca provided Social Media content and graphic design for
Cloud/IT related topics for Ooredoo Oman’s Twitter and Linkedin
platforms.

Ooredoo Oman demands the very best when it comes to
showcasing their brand and communicating their message — and
Marca was delighted to raise the bar in terms of creating clear,
concise impactful messaging, from which their target audience
could be inspired to take action.
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Thank you!

Contact Us: Let’s Meet!
connect@marca.om
(+968) 9176 7770



mailto:connect@marca-om.com
mailto:connect@marca-om.com
mailto:connect@marca-om.com
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